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This study analyses the trends in the Foundation for Science and Technology's
(FCT) annual calls for R&D Projects in All Scientific Domains - Scientific
Research & Technological Development Projects -, for the period of 2020 to
2022, focusing on Communication and Media. It examines the typology and
distribution of projects, priority themes, scientific results, evaluation panel
composition, and principal investigators' profiles. 

The study highlights the importance of addressing emerging themes and the
benefits of learning from feedback, creating synergy among researchers, and
giving a second chance to well-evaluated projects. The results can help
researchers and institutions identify collaboration opportunities and align their
projects with FCT priorities. 
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Communication and Media is a scientific field that focuses on examining the
processes, effects, and consequences of communication and media in society. It
delves into how information, messages, and content are transmitted, interpreted,
and shared among individuals and groups, to understand their influence on
culture, social interactions, and public opinion.  

The field of Communication and Media is multifaceted and constantly evolving.
The advent of digital communication tools and artificial intelligence presents new
challenges to communication and media. As the influence of media and social
communication becomes more and more pervasive in our lives, researchers and
professionals in this field must stay updated on the latest trends and
developments. They need to critically assess the impact of media on society at
large while also reflecting on ethical issues, diversity, and plurality in the media
environment.  

Communication and Media is a scientific area that is part of the FCT annual call
for R&D Projects in all scientific fields. Their annual call for R&D Projects aims to
increase competitiveness, foster innovation, and contribute to the UN's
Sustainable Development Goals. 

In 2021, FCT introduced a new type of Exploratory Research Project (PeX). This
change follows suggestions from the scientific community and aims to promote
exploring ideas or concepts considered to have parameters of originality and
potential for innovation (FCT, 2021). 

Introduction
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R&D project proposals in all scientific areas are evaluated annually by
independent panels of experts, most of whom are affiliated with foreign
institutions and recognised for their experience and merit. The panels are
structured by scientific field, area and sub-area and are made public during the
call. 

Each proposal undergoes a rigorous evaluation and is classified based on its
scientific merit and innovative character, the scientific merit of the research team,
the feasibility of the work program and its contribution to accumulating knowledge
and skills. FCT publishes the results of calls for proposals on its website to
ensure research funding processes' transparency, efficiency, and effectiveness. 

This study conducted by the Digital Media Observatory (DigitalObs) aimed to
analyse the trends in Communication and Media projects eligible for funding in
FCT's R&D Projects calls from 2020 to 2022. The analysis covered project
typologies, funding distribution, prioritised themes, scientific results, and
evaluator profiles. 
 
The study analysed the results of calls for tenders, information on the
composition of the evaluation panels, and the Curriculum Vitae of the
researchers responsible for the projects eligible for funding. This information is
officially shared on the FCT website. 

The results of this study can help researchers
and research centers to identify potential
collaboration partners, identify research gaps
and refine the objectives of their future projects
to align them with FCT's priorities and thematic
areas.
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Results 

The total number of projects submitted in all fields (R&D Projects) is high, but the
rate of approved projects is low, with only around 10% eligible for funding (Figure 1).

Graph 1. Total number of IC&DT and PeX projects submitted and approved for funding    

There has been a decrease in the number of R&TD projects submitted, as well as
in the number of approved R&D projects, which may be due to stricter rules for
Principal Investigators (PI) in 2021, preventing them from being responsible for
ongoing projects or PI/co-PI of another application in this call.

FCT introduced Exploratory Research projects (PeX) in 2021. In the first year,
883 PeX projects were submitted; the following year, the number increased to
1398. The approval rate for PeX projects was 56.6% in 2021 and 39.9% in 2022.
 
Many projects were ineligible for the call for tenders due to not meeting all
requirements (around 43.25% in 2020). 
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 Communication and Media Panel 

Communication and Media is a broad field with diverse topics. This FCT call is
categorised into 5 sub-areas: Journalism, Information Sciences (social aspects),
Documentary Sciences, Media and Sociocultural Communication, and Other
Sub-Areas of Communication Sciences. Projects in this area often intersect with
education, health, and information technology. 

Graph 2. Total number of IC&DT and PeX projects in the field of Communication and Media 

The approval rate for R&D projects is around 10-11% low. Only 4 projects were
funded in 2020 and 2021, and 3 projects in 2022. There has been an increase in
PeX projects submitted, with a higher approval rate. In 2021, 62% of eligible
projects were approved, and in 2022, the approval rate was 26.6%. 

Approval rate of eligible projects

2021

62%
2022

26,6%
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In the Communication and Media panel, a total of 11 R&D projects were
approved for funding during the period in question: Lusófona University (4
projects), University of Minho (3), University of Coimbra (2), University of Aveiro
(1) and University of Beira Interior (1). 

Table 1. R&D projects approved in the field of Communication and Media 
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Five projects were developed in partnership with 10 Portuguese organisations
and only one project partnered with four European universities. The remaining
five projects did not present the partnerships in the application. 

TRENDS IN THE FCT PROJECTS

These 11 winning projects belonged to 5 research units. The Centre for
Research in Applied Communications and New Technologies (CICANT) had
4 funded projects, followed by the Centre for Communication and Society
Studies (CECS) with 3 projects, the Centre for Social Studies (CES) with 2
projects, and the Communication and Arts Research Unit (LabCom) and the
DigiMedia with 1 project each. 

The team's merit is one of the evaluation criteria, and the latest FCT
evaluation of the research units was consulted. Based on the evaluation, two
winning research units (CES and CECS) were rated "excellent", two research
units (DigiMedia and LabCom) were rated "very good", and CICANT, with the
highest number of approved projects, was rated "good". 

It was also observed that some research units submitted multiple projects
with similar themes but did not receive funding. Therefore, there is a need for
researchers from the same unit to collaborate and strengthen their projects to
increase the chances of approval. 

Five projects developed in partnership 
with 10 Portuguese organizations

5 
universities

2 
higher education

institutes

2 
associations

1
library

network
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The Communication and Media
projects cover various themes: 
      gender issues (3 projects), 
   media literacy and citizenship (3     
projects), 
   the preservation of memory and
cultural heritage (3 projects), 
       climate issues (1 project), 
       accessibility of games (1 project).
It is worth noting that 4 projects
specifically target young audiences.  

Word clouds of project abstracts for
2020, 2021, and 2022 show an
evolving and adapting landscape in
Communication and Media projects,
reflecting society's changing needs
and challenges.

Trends were observed in the
thematic focus over time: it shifted
from      youth-related themes in 2020
to social issues like gender and
migration in 2021, and finally to
themes centred around violence and
inclusion in 2022.

2020

2021

2022

Figure 1. Word clouds of the
abstracts of the winning R&D projects
in 2020, 2021 and 2022 

TRENDS IN THE FCT PROJECTS

Project themes 



09

Local Media Lab for Civic 
Trust and Literacy 

ClimAct-Hub platform School media

MyGender Knowledge Platform 

Glocal Feminist 
Movements

First immersive media
in virtual reality 

YouNDigital app

Decolonising mediascapes

Collect, map and examine media’s
representations of sexual violence 

As well as developing theoretical knowledge, all the projects have planned to
develop scientific-technological products, such as digital platforms (6 projects),
digital laboratories (2), applications (1), virtual reality (1), and school media
(newspapers, TV, radio, blogs) (Table 2).

Table 2. Scientific and technological products + Description

Platform for the Co-creation and
Visualization of Collective Memories  

Games Inclusion Laboratory,
GameIN Portal and Game Kit

TRENDS IN THE FCT PROJECTS
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In summary, the Communication and Media panel funded diverse scientific
projects submitted by universities. These projects covered topics such as
gender issues, media literacy, cultural heritage, and climate change, focusing
on young audiences. They aimed to develop theoretical knowledge and
scientific and technological products like digital platforms and virtual reality. 

Regarding PeX projects - Exploratory Research projects, a total of eight
projects were approved: Lisbon University Institute (2 projects); Lusófona
University (2); New Lisbon University (2); University of Minho (1) and
University of Algarve (1). Only one approved PeX project had a partnership
with a Portuguese university. 

Table 3. PeX projects approved in the field of Communication and Media 
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The eight funded PEX projects were allocated to six research units. The Centre
for Research and Social Intervention (CIS) and the Institute of Contemporary
History (IHC) were awarded two projects each. Centre for Communication and
Society Studies (CECS), Human-Environment Digital Interaction Laboratory
(HEI-LAB), Centre for Research in Applied Communications and New
Technologies (CICANT), and Centre for Research in Arts and Communication
(CIAC) each received one funded project. Therefore, the winning projects were
distributed more equitably between the research units. 

The PeX projects‘ themes actively tackled pressing issues, including the COVID
pandemic, health communication, sustainable development, populism,
radicalisation, hate speech, and rural communities‘ pr oblems. The word clouds
generated from the abstracts of the winning PeX projects in 2021 and 2022
illustrate these themes‘ evolution (Figure 1), demonstrating their dynamic nature
and emphasising the need for continued empirical research and development. 

Figure 2. Word clouds of the abstracts of the winning PeX projects in 2021 and 2022 
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Some PeX projects include a scientific-technological product, such as the Digital
platform for engaging young people with the Sustainable Development Goals
(Green Choice Project, University of Minho); the Virtual Reality game Village
Druid, which harnesses the potential of games in therapy (PlayersAll Project,
Lusófona University); or educational tools focusing on the social challenges of
hate speech (PROPS Project - Interactive Narratives Propose Pluralist
Discourse, University of Algarve). However, due to the project’s short duration,
only the development of a prototype or model is planned in most cases.
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The project's evaluation criteria include assessing the scientific merit of the
researchers. For this study, the Observatory team analysed the CVs on the
Ciência Vitae platform to gather information about the researchers' qualifications,
experience, and publications. Upon analysis, it was found that all Principal
Investigators (PI) of the R&D projects are senior researchers, with an average of
11 years after obtaining their doctorate. They have participated in research
projects funded by various sources such as FCT, Erasmus+, and Feder.

In the PeX projects, one of the researchers is a junior category, with less than five
years after obtaining their doctorate. The average time since obtaining a
doctorate is approximately eight years. According to FCT's Ciência Vitae page,
all the PI in the PeX project have participated in research projects as researchers
or co-IRs. However, only two have PI experience in previous projects. 
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Principal Investigators

Evaluation Panel

After analysing the evaluators' lists for the Communication and Media panel of
the R&D projects competition, it was found that 34.7% of the previous year's jury
members were retained, ensuring consistency in evaluation criteria. This trend
was also observed in the Art and Education fields. 

In 2022, three eligibleg projects had also been submitted in 2021 but did not
meet the funding requirements. However, the teams incorporated the evaluators'
suggestions and won the competition the following year. This highlights the
importance of accepting constructive criticism and using it to enhance work, as
well as the teams' dedication and commitment to achieving positive outcomes. 

Italy
Sweden

United Kingdom
4 each

France
Spain
3 each

Denmark, Austria
Finland, Estonia

Romania
1 each

23 evaluators
(from most represented to least)
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Conclusion

R&D
projects

Gender equality

Global warming Accessibility

Heritage preservation

PeX
projects

COVID pandemic

Sustainable developmentSocial challenges

Health communication
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This study aims to provide essential information about R&D and PeX projects in
Communication and Media. Thus the results show that while R&D projects focus
on global societal issues, small projects are an opportunity to germinate
innovative ideas that serve as a seed for the development of longer-term projects.

During this research, it was also observed that some research units present
several projects but do not get funding. To increase acceptance chances and
secure funding, the study emphasises:

the importance of cohesion and flexibility between members of
research units, which is crucial for developing solid projects;

the act of recovering previous projects in order to improve them as
well as the understanding of the evaluation panel when applying, in
order to adapt proposals accordingly;

the attention to detail of technical and formal aspects when filling in
forms and submitting documentation, as well as ensuring all team
members have updated CVs on the platform;

the planning, since t's advisable to avoid submitting the project in the
last few days to ensure that technical problems don't affect the
application process.
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